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    从文本研究马克思的消费理论既有利于我们更全面地理解马克思思想，又可
以为当代社会的消费发展及消费问题解决提供新的理论根据和实践指导。 
 
































    Since reform and opening-up, people's consumption life has been experiencing 
the change from the practical to the symbolic significance, with the development of 
the economic and society. The consumption issues are inseparable from the guidance 
of scientific theory. Therefore, Marx's theory of consumption has become the theory 
on demand for the social consumption issues in contemporary Marxist Philosophy. 
    Although Marx hadn't written a special and systematic dissertation on 
consumption issues, but scholars have made some achievements of the study on 
Marx's consumption thoughts. The problem is on the relative lack of a comprehensive 
and systematic integration of the developing process of Marx's consumption thoughts, 
in the sense of the texts in Marx's classics. It is also on lack of extraction of Marx's 
consumption theory from various periods, to trace the origin. The article tries to 
overcome some defects in the study on Marx's theory of consumption, 
comprehensively and systematically integrating the discusses on Marx's theory of 
consumption in Marxist texts. Firstly, the article tries to explore the development and 
the logic of Marx's theory of consumption from the texts. Then it extracts the main 
contents and the internal logic of Marx's theory of consumption. After that, it 
discusses the application and development of Marx's theory of consumption, meaning 
that the theory becomes the philosophy basis of other Marxists' relevant theory and 
practice of consumption. Marx's theory of consumption can provide a certain 
reference and value on the solutions to consumption problems in contemporary 
society. So finally the article analyzes the important features of Marx's theory of 
consumption and propose the idea of dealing with contemporary consumer issues 
from the perspective of Marx. The idea means the rationalization of consumption 
including scientific consumption, humanistic consumption and green consumption, 
where the contemporary significance of Marx's theory of consumption lies.  
    The research on Marx's theory of consumption from the texts can not only help 
us understand Marx's thoughts fully, but also provide a new theoretical basis and 
practical guidance for the development of consumption and the solutions to consumer 
problems in contemporary society. 
     





























绪 论.......................................................................................................  1 
第一节 选题缘起   ...................................................................................................... 1
第二节 国内外研究现状   .......................................................................................... 1
一、国内研究状况   ................................................................................................ 2
二、国外研究状况   ................................................................................................ 4
三、评价   ................................................................................................................ 7
第三节 本文的研究   .................................................................................................. 7
一、研究对象与创新之处   .................................................................................... 7
二、研究思路与研究方法   .................................................................................... 8
三、研究意义   ........................................................................................................ 9
第一章 马克思消费理论的发展逻辑   .................................................. 11
第一节 马克思消费思想的初步探索   .................................................................... 11
一、对穆勒有关消费思想的批判   ...................................................................... 11
二、消费思想的初步论述：《1844年经济学哲学手搞》   ............................. 12
第二节 马克思消费理论的形成阶段   .................................................................... 14
一、消费思想的进一步发展：《德意志意识形态》   ...................................... 14
二、消费理论的形成：《<政治经济学批判>导言》   ...................................... 15
第三节 马克思消费理论的丰富和完善阶段  ........................................................ 19
一、消费理论的丰富：《资本论》 ................................. 19 
二、消费理论的完善：《哥达纲领批判》 ........................... 25 
第二章 马克思消费理论的主要内容   .................................................. 27
第一节 消费与生产   ......................................................................................... 27
一、消费与生产辩证统一   .................................................................................. 27
二、消费促进社会再生产   .................................................................................. 28
三、消费是生产与需要的中间环节   .................................................................. 30















一、消费满足人的需要   ...................................................................................... 30
二、消费体现人的本质   ...................................................................................... 32
第三节 消费与异化   ................................................................................................ 32
一、资本主义消费异化的批判   .......................................................................... 32
二、商品拜物教   .................................................................................................. 35
三、资本主义消费异化的扬弃   .......................................................................... 36
第三章 马克思消费理论的运用与发展   .............................................. 38
第一节 列宁和斯大林对马克思消费理论的运用和发展   ................................... 38
一、列宁的消费思想   .......................................................................................... 38
二、斯大林的消费思想   ...................................................................................... 39
第二节 毛泽东和邓小平对马克思消费理论的运用和发展   ............................... 40
一、毛泽东的消费理想   ...................................................................................... 40
二、邓小平的消费思想   ...................................................................................... 42
第四章 马克思消费理论的重要特征及当代意义   .............................. 43
第一节 马克思消费理论的重要特征   .................................................................... 44
一、实践性和历史性的统一   .............................................................................. 44
二、阶级性和革命性的统一   .............................................................................. 44
三、真理性和价值性的统一   .............................................................................. 45
四、批判性与超越性的统一   .............................................................................. 45
第二节 马克思消费理论的当代意义   .................................................................... 46
一、科学消费：消费与生产的平衡   .................................................................. 46
二、人本消费：消费与人的和谐   ...................................................................... 47
三、绿色消费：消费与自然的协调   .................................................................. 49
结 语   ..................................................................................................... 51



















Introduction .......................................................................................... IX 
Subchapter 1 The origin of the topic ...................................................................... 1 
Subchapter 2 Domestic and foreign research review ............................................ 1 
Section 1 Domestic research .................................................................................. 2 
Section 2 Foreign research ..................................................................................... 4 
Section 3 Evaluation ............................................................................................... 7 
Subchapter 3 The research of the article ............................................................... 7 
Section 1 The object and the innovation ................................................................ 7 
Section 2 The ideas and the methods...................................................................... 8 
Section 3 The significance ...................................................................................... 9 
Chapter 1 The development logic of Marx's theory of consumption 11 
Subchapter 1 The preliminary exploration of Marx's consumption thoughts . 11 
Section 1 The critique of John Stuart Mill's consumption thoughts ..................... 11 
Section 2 The preliminary discussion of consumption thoughts: Economic and 
Philosophical Manuscripts of 1844 ...................................................................... 12 
Subchapter 2 The formation of Marx's theory of consumption ........................ 14 
Section 1 The development of consumption thoughts: The German Ideology .... 14 
Section 2 The completion of consumption theory: Preface to A Critique of 
Political Economic ............................................................................................... 15 
Subchapter 3 The improvement of Marx's theory of consumption................... 19 
Section 1 The enrichment of consumption theory: Das Capital .......................... 19 
Section 2 The improvement of consumption theory: Critique of the Gotha 
Program ................................................................................................................ 25 
Chapter 2 The main contents of Marx's theory of consumption ....... 27 















Section 1 Consumption and production are a dialectical unity ............................ 27 
Section 2 The consumption promotes the social reproduction ............................. 28 
Section 3 The consumption is the intermediate link of the production and the 
need ....................................................................................................................... 30 
Subchapter 2 Consumption and human .............................................................. 30 
Section 1 The consumption meets human's need ................................................. 30 
Section 2 The consumption reflects human's essence .......................................... 32 
Subchapter 3 Consumption and alienation .......................................................... 32 
Section 1 The critique of the alienation of capitalism consumption .................... 32 
Section 2 The commodity fetishism ..................................................................... 35 
Section 3 The sublation of the alienation of capitalism consumption .................. 36 
Chapter 3 The application and development of Marx's theory of 
consumption ......................................................................................... 38 
Subchapter 1 The application and development of Marx's theory of 
consumption by Lenin and Stalin ......................................................................... 38 
Section 1 Lenin's thoughts of consumption .......................................................... 38 
Section 2 Stalin's thoughts of consumption .......................................................... 39 
Subchapter 2 The application and development of Marx's theory of 
consumption by Mao Zedong and Deng Xiaoping .............................................. 40 
Section 1 Mao Zedong 's thoughts of consumption.............................................. 40 
Section 2 Deng Xiaoping's thoughts of consumption ........................................... 42 
Chapter 4 The important features and contemporary significance of 
Marx's theory of consumption ............................................................ 43 
Subchapter 1 The important features .................................................................. 44 
Section 1 The unity of practice and history .......................................................... 44 
Section 2 The unity of the class and revolutionary .............................................. 44 
Section 3 The unity of the truth and value............................................................ 45 
















Subchapter 2 The contemporary significance ..................................................... 46 
Section 1 Scientific consumption: the balance of consumption and production .. 46 
Section 2 Humanistic consumption: the harmony of consumption and human ... 47 
Section 3 Green consumption: the coordination of consumption and nature ....... 49 
Conclusion ............................................................................................ 51 
References ............................................................................................ 52 


























Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
